HENRIK J KLIJN: PORTFOLIO '25‘

» ® l-g t,»
v A
o t"-" tsa

SEEKING /555
COPY & CO CEPTS 1

¢
o
4 .




BACKGROUND

ABOUT ME

Every brand tells a story, but not every story finds its audience. I've built a career on closing that gap—finding the line, the phrase, the
campaign that doesn't just speak but lingers, sharp and resonant, in the mind of the reader. Writing, for me, is not decoration. It is
direction. It moves people toward clarity, connection, and choice.

At Reflex Media, where | serve as Head Copywriter, | oversee two very different yet equally demanding voices.

Seeking.com, with its 56 million members worldwide, requires the scale and polish of a global brand.

FirstDate.com, a journal with more than 2 million readers, calls for intimacy, curiosity, and a steady editorial hand. Balancing both has
made me fluent in contradiction: bold enough to lead a relaunch, precise enough to make every comma count.

For Seeking, | directed the company’s 2025 global brand relaunch, creating the campaign “You know what you want. Find it on Seeking.”
A simple line, but simplicity is deceptive; it required weeks of strategy, cross-department collaboration, and a clear-eyed understanding
of how people talk about love and desire in 2025. The campaign delivered measurable returns—20% lift in organic traffic, 25% YoY ROI
increase—but what matters more to me is this: it gave the brand a voice that finally matched its ambition.

At FirstDate, my focus has been authority through authenticity. | built and executed the editorial and SEO strategy that increased
readership by 40% year-over-year, transforming the journal into a recognized voice in modern dating culture. My work has been cited by
The Dispatch (Nick Catoggio), referenced in Insider, Bustle, and The Cut. These aren’t just mentions; they are proof that when writing rings
true, it carries. It escapes its intended platform and becomes part of the larger conversation.

The through-line across these projects is not just output, but outcome. | write copy that converts, yes—but more importantly, | write copy
that endures. Whether through advertising concepts, native campaigns, SEO-driven features, or brand relaunches, | merge storytelling
with data to ensure the message performs as beautifully as it reads.

What | offer as a Senior Copywriter is not only technical proficiency—the ability to draft, edit, optimize, and deliver-but also a way of
thinking about words as architecture. Every headline is scaffolding; every campaign is a structure meant to stand long after the launch. My
reputation, within and beyond Reflex, is built on reliability, precision, and the ability to turn broad strategy into sentences that work.

The best writing carries both inevitability and surprise. The inevitability that this is the only way the line could have been written; the
surprise that it had not been written before. That is the energy | bring to every project, from a three-word tagline to a multi-platform
campaign.

Henrik Jonathan Klijn
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Seeking Redefines Luxury Dating - Press
Release

SEEKING ANNOUNCEMENTS
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2025 CAMPAIGN

needed a unifying campaign to sharpen its positioning as the
premier platform for intentional, luxury dating. The objective was twofold:

1. Brand Elevation — articulate Seeking’s identity around clarity, confidence,
and luxury dating standards.

2. Performance — develop campaign assets flexible enough to be tested
across native advertising, SEO-driven editorial, paid media, and CRM/email.

The challenge: Create a bold, clear messaging system that worked both as top-
of-funnel brand storytelling and performance-driven copy.
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2025 CAMPAIGN

As Head Copywriter, I:

Concepted & wrote campaign'’s hero lines and modular messaging frameworks such as the Truth Booth.

Designed four distinct wireframe variants (MULTI, WHITE, PINK, NAVY) to test how brand voice
performed across visual treatments.

Partnered with SEO strategists to ensure blog/editorial extensions reinforced campaign pillars.
Developed copy for native ad tests (different headlines, tones, lengths) to measure audience response.
Coordinated with design and marketing to ensure tone and copy carried seamlessly through production.

Extended the campaign voice into editorial features, CRM, and social content, maintaining consistency
across channels.
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SEEKING 2025 CAMPAIGN CASE STUDY

RESEARCH & STRATEGY

Research & Strategy

1. Audience Insights

*  Seeking’s users are ambitious, style-conscious, and intentional daters.

* Pain points: fatigue with mainstream apps, unclear intentions, and wasted time.

* Insight: The brand had to validate members’ confidence and clarity without alienating new, aspirational users.

2. Market Audit
*  Competitors positioned themselves around fun, serendipity, or sheer volume of matches.
*  None owned the luxury + intentional dating space.

*  This gap became the foundation for “You Know What You Want.”
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SEEKING 2025 CAMPAIGN CASE STUDY

RESEARCH & STRATEGY (CONTINUED)

3. SEO Research

*  Worked with SEO team to identify high-value themes: intentional dating, high standards, clarity in relationships,
luxury dating experiences

*  Mapped campaign messaging into an editorial calendar (Q3 blog roadmap) that reinforced the campaign pillars via
SEO-optimized features.

4. Testing Strategy
*  Structured the campaign for native ad testing:
> Created multiple headline variations (direct, luxury-oriented, curiosity-driven).
> Developed long-form advertorial snippets for placement on lifestyle/native platforms.

> Monitored performance to identify which tones drove clicks and conversions.
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SEEKING 2025 CAMPAIGN CASE STUDY

THE CREATIVE PROCESS

Phase 1: Core Messaging
* Developed the hero line: “You know what you want. Find it on Seeking.”
* Built supporting copy frameworks: clarity-driven headers, confidence-focused body copy, action-oriented CTAs.

°* Built and developed a full range of slogans and taglines that reflect the core brand promise: that Seeking will help you find what you want.

Phase 2: Wireframe Variants
« Produced four modular site experiences:
1. MULTI: Visually diverse, multi-panel structure.

2. WHITE: Clean, minimalist layout — emphasizing luxury and clarity.

3. PINK: Bold, playful variant with aspirational tone.

4. NAVY: Strong, premium-feel variant for high-value positioning.

Each carried the same messaging spine but tailored tone and layout for audience segmentation.
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Avoiding Situationships - How to Take Back
R~ Your Power

DATING TRENDS

Ey. Henrik J. Klijn - February 3, 2025

Arevou, by any chance, tired of navigsting the emaotional roller coaster that is the dreaded situationzhip? Or, perhaps you've recently been hit—
again—with an svdeward, "l like you, but I'm not looking for a serious relationship richt now" chat?

Vilelcome to dating In 2025, where the “situatianship'—=that maddening almaeat-but-nat-nulte relationship—has managed ta claim center stage.
Yau're not alone If yours frustrated with the endless gray arsss, aaci gl med gs chakehaoln on your romant e prozpects, and a haokup culture that
never fqulte delivers.

But here's the goad news: you have mare contral aver this chans than you might think. it time 1o reclalm your pawer by embracing clarity,
kounnares, and resiness.

The Rise of the Situationship

Gone are the days of simple courtsship, Mow, termes like "situationship.” "breadorumbing,” and "ghosting ™ deminate dating discourss. A
zituaticnship, a termcoined to describe a relationship that iz neither a caszual hookup nor 2 committec partnership. is ezzentizlly 2 purgatory
where teo people connect but sveid defining their relationship. Sound familizr?

\iWhy has this becomes the nerm? Experts attribute the rise of situstionzhips te a perfect storm of dating apps, social madia, and shifting
pricrities amona youny pecple. Dating apps provide endles: options. giving the illuzion that someone “hetter” i3 alvays: a swipe away. Sccial
menis fosters comparison, making authentic connections fzel impossible. Coupls that with career-driven gosls, and peoaple ars hesitant to
“settle nown” without feeling cartain—2 cartainty faw achleves In today's fragmented dating lannscaps.

Hookup Culture and Emotional lkamine

Honkup culture 1an't Inharently bacd. For some, 2asual encaunters can ke linersting and empawering. But far many, it creates a coanfusing

wonaering what went wrang—it's no wonaer peonple fesl drained.

A 2022 Pevi Research study, a comprehensive survey conducted amony U.S. adults between 18 and 30, revealed that over 60% of the
participants reportec feeling dissatisfied with their cating lives. The mest cited resszons? Lack of clarity, mismatched aoals, snd the exhausting
unpredictability of moderr datine—all hallmarks of a situstionzhip.

How Social Media Fucls the Chaos

Sorial mediz compounds the problem by turring romantic ves into performestive art. Ingtagram highlights the glozsy facans of happy couples,
while Insta trends dissact avery potentlal “green fsq” ar Vreo flag?

Weznwhile, the enaless scroll of “relationahip advice” threads can make you secand-guess every Interaction. If you're slready atuck in 8
situationship, these confl cting messages can pull you desper Into canfusion, making it harder ta sat clear boundaries orwalk svay.

How to Take Back Your Power :

blog.seeking.com

Ang.com 5 Join Now

Success Matters — There, We Said It

DATING TRENDS

=y. Henrlk J. KHjn - May 23, 2025

Why Chemistry Requires Ambition

Belng kind—anc mastwill agree on thiz—Is 2 relationshig oaseline. ITs fuzzy, comforting, anc unden labhy & foundational comoonent to any
healthy relationship. But being rice alene izn't enouch, [t doesn't sustain intrigue. [t deesn't keep a spark zlive. Nor goes it gusrantze wou'll =till
be fascinated with esch other in five years. Kindness, unfortunately, has an expiration date.

SUCCRSR—NOW ThAT's magnatie, Ambtion 12 the secret Ingreanlent that tranzforms fleeting sttraction Inta lazting chemistry. and ne, valuing
ambition doesn't make you elitist. 't means you ars reall stic ahout what truly sustains meaningful connections.

Ambition Isn't Merely Attractive—It’s Necessary

Rercent dating trenids nbserved hy the Seeking team revanl saomething intriguing: ambition is quickly rising to tha top as o must-have trait,
competing directhy with physical sttraction and emotional intellgence. Accoming to & 2024 Pew Ressarch atudy, /4% af wamen sged 25-20 list
“ambltion” and “drive® amang thelr top nan-negotiables when zelecting a long-term partner.

Why the sudden surge? Because today's caters crave more than just geod conversation and weekend plans. Theyre leoking for o shared vision
of the future. Ambiticr signals stability, vision, and growth—qualities that are critical ina partner if you intenc te build :omething lasting.

Chemistry Needs More Than Sparks

Chemistry often gets mistaken for Instant attraction. That Immed|ste spark 13 exclting, but
chemistry runs deeper. IUs the sustsined interest that happens when you raspect and
adrmire how someons maoves through life, &s the Boston song says, its more than a fealing.

e naturally gravitate toward peoplae whese vislon aligns with ours” says Emma Hathom
relationzhip expert for Seeking. "ambiton signals capabllity, commitment, and future-
anented thinking—all essantlal for stabis relationship:

Think about it practically: If you're constanty groveing, chasing your goals, and leveling up
vour life, it's nearly impossikle te stay attracted long-term te scrmecnea content with doing
the bars minimum. Rezearch publishen inthe Journal of Personality and Sacial Paychalogy
In 2023 found that couples with matched ambition levels experlencen significanty higher
rates of relationshlp satiafaction camparen ta thoze without matchen ambition evels.

Success Isn't About Money—It’s a Mindsct

S0, what 1s aueeess really ahout In taday's dating culturay Firstly—mindset. ana dizcipline. It
means aameone having & clear vizion of who they are, where theyre header), and exactly now they'll get there,

Thiz redafinition of success, extending beyone financial means. iz increasingly influencing hove pecple approsch dating. Phrases like "dating
someone ambitious" and "goals in a parmer” have seen a significant rse in Google and TikTok searches, indicating a brosg cultural shift. \We are
collectively moving zvay from alamorizing the "bare minimum” a2nd learing inte the sllure of ambition.



SEEKING 2025 CAMPAIGN CASE STUDY

THE CREATIVE PROCESS (CONTINUED)

Phase 3: Native Advertising Assets
* Crafted headlines ranging from direct clarity (“Dating, Elevated.”) to curiosity-driven hooks (“What Happens When You Stop Settling?”).

*  Built long-form native snippets framed as editorial stories — designed to blend into premium lifestyle placements.

Phase 4: Editorial Extensions
* Developed Q3 blog theme: Luxury With Clarity — Dating Elevated.
* Articles tied campaign themes to cultural conversations, reinforcing SEO pillars

*  Example pieces: Why Clarity Is the New Luxury in Dating, Confidence Over Convenience: How to Date With Intention.

Phase 5: CRM & Social Rollout
* Repurposed hero messaging into email lifecycle campaigns (welcome sequences, engagement nudges, reactivation flows).

* Adapted tone for Instagram/TikTok ads, keeping copy short, bold, and high-impact.
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Spotting a Bare Minimum Relationship and
Moving On
DATING TRENDS

Ey: Henrik J. Klijn - April 11, 2025

It happans fast Ope moment, you're wrappaes up in an "us acainst the world” relationship, and the next, you feel vou're coing 2!l the amotional
heavy lifting. But haw da you knavs when your partner 1S aoalng [uat enough ta keep things fram f2lling apart and nat encugh to truly make you
feel valued?

In a fast-pacac world where convenience often eoges cut effort its easy to find yoursalf stuck inan unfulfilling cynamic. & great connection is
Intentional, not a passive understanding, where ane partner coasta while the other dees the wark. The first step to breaking free? Spotting the
aubtle 2igns, unoeratand ng the emaoticnal cost, and chonsing 1o put yourself first. Secauze fealing loven should ke the nare minimum

The Red Flags of a Bare Minimum Relationship

Bare minirmurn relationshios are deceptive. Research revesls that over 128% of indivicuals admit to staving inunsstistying relationships cue to the
fear nf being along, underscoring howe this anxiety often traps people in bare minimum partnerships. Thess connections may not appear
autwardly toxle, but they are nonstneless unsatisfying.

Hare sre five unmistakable sians:

o Lackof Effort - Your parmer rargly Intiates plans, conversstions, or meaningful gestures. You seem 10 be the anly ane putting In the time
and vork to maintsin the connection.

o Inconslstent Communicstion - They resch out when convenient but don't make a real effort to engsage or check In an you.

o EmatianalUnavallability - When you share concerns, they dismiss your feelings rather than offer camfart ar salutians.

e [inimal Groweth as a Couple - Things just feal stuck. There's litde forward movement. Mo talk of plans. shared goals, or deepening
intimacy.

» Yoo Fzel Unappracizted = Yoo give mors than you receive, |pading tn persistant emotionzl exhaustion and lonsliness.

If these sound familiar, you're likely in a relationshi o whers your partner gives yvou the bare minirmum te kesp you from walking away.

Why Do People Stay in Bare Minimum Relationships?

IUs easy to zssuma that people stay in unfulfilling relatic nships out of fear of being alone.
but the truth 1s more complex. Paycholagleal attachment, nostzalgia, and socletal pressure
tc malntain arelstionship—even a meciocre one—can keep people etheredto partners whe
aren't fully invested. Studies indicate thatrearly 40X of individuals inrelaticnships
prparience some form of emational neglect, highlighting have cammeaen such anfulfilling
dynamicz can be.

R

Author Nolly Burford writes on Thought Catalon, “The difficult truth is this: & man who
starts glving you the bars minimum will never change. Yau will apend your whole life begging
farthe basies, which will he exhausting” Far most, it's hard to Identify that ane Is surviving
on the mere fumes of a relationshig, and then. when the reslization hits, it's even harder to
pinpoint an exact problem.

I
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Dating Someone Older? Here's What You Need
to Know

DATING ADVICE

Hy: Henrlk J. Klijn - March 14, 2025

Ever thought about dating someans older? Not just a couple of years olnar-zomeone whose life expern enca, ambltion, and references belang to
anentirely cifferant ara.

Age-ganralationships are often dismissed as & pursuitof financlal 2ecurity or & nocd to cutdated “gald-digger” stereotynes. In reality, thay're
mare nuzncad. Macern carting trends—especially on platfarms such as Saekin n—raveal many youncer daters are attracted tc older partners
because they value connecton. shared gosls, and clarity of purpose. Research indicates that for many, it's less about the number of birthdays
tetwaen you and mare 2nout how well your life vislons align.

Emotional Maturity: More Than A Number

Cating someone clder goesn't automatically mean thay're more emotionally mature. Age and ermctional intellinence don't zlways oo handin
hand. Ar emotionally mature partnar listens without dismissing, cormmunicates without condescension, and respects differences without trying
ta mald you Inta same Ineal ized version of youth.

The flip side? An emotionally immature older partner micht leaninte the power imbalsnce, try te control the relationship, or fail te raspect your
Independence. And helng younger dossn't mean you should accept being treated like & project. Your volee matters. Your boundaries matter. It's
atout blending wizdom with vitality, whers sach person respect s the othars Indhiduality while working tawsara shared lang-term goals.

Power Dynamics: Stability vs. Control

Navigating inherent power dyramics iz one of the trickiest aspects of any age-nap
relationship. With maore lIfe expen ence and, often, greatar finanaigl 2ecurity on one slde,
imbalances may emerge. However. the kev lentto lgnore these differences but to manace
them transparently. For a younger partner, aratitude for support should never turninto a
senze of abligation. Ana for the alder partner, it's easentisl to remember that respect Isn't
something that can be bought—Its earned through genuine connecticn end mutysl
understanding.

Attraction vs. Long-lerm Compatibility

Thethollof an age-gan relationsnip often comes from sxperlencing different lifeanyles. An
older parmer might Introduce you to luxury travel, fine dining, or career netwaorking. A
younger parner might bring spontaneity and fresh energy. [t's exciting—kut exciternant
alene noesn't nulld 2 lasting relationship.

fyour oaily routines, socizl circles, or smbitions don't align. those differences matter more than any initizl chemistry. & night owl dating =
morning person might zeem miror, but it becomas g dealbreskar ifitlsads to entirely different lifeatyles.

That'swhy Its cruclal tatalk abeut life geals early. IF one of wou vants marrlage and family vhille the ether 2aes relatianshipe 25 short-term fun,
ne ameunt of attraction will bridae that gap. Compatibility isn't about liking the same music—its about whether vour lives naturally cormplement
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SEEKING 2025 CAMPAIGN CASE STUDY

IMPACT

Brand Elevation: Established a clear, premium positioning for Seeking that resonated across touchpoints.

Testing Wins: Native ads using clarity-driven messaging outperformed playful curiosity-driven variants by ~18% CTR (internal test
results).

SEO Strengthening: Blog tie-ins reinforced luxury/clarity keywords, boosting visibility and aligning with campaign voice.
Cross-Channel Consistency: Unified copy across landing pages, blogs, email, and ads created a seamless user experience.

Creative Foundation: The campaign’s tone became the backbone for Q3 editorial strategy, with ripple effects into Q4 planning.
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FIRSTDATE 2025 LAUNCH CASE STUDY

THE BRIEF

Building the FirstDate.com Editorial Voice & Platform

When FirstDate.com was preparing to expand its brand presence, the challenge wasn't just to launch another dating blog, it was to
create an editorial destination that could stand on its own, with the sophistication of a cultural magazine and the authority of
relationship psychology.

The mandate:

* Define an entirely new editorial voice.
* Research and build content pillars that spoke to a stylish, upwardly mobile audience.

* Develop a repeatable calendar system that could scale into multiple months of content.

* Ensure the platform avoided clichés and “listicle dating advice,” instead presenting bold, original, psychology-driven features
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FirstDate™ stands out from other
dating journals by focusing on journeys
of self-discovery and reflection rather
than merely recording dates. It
encourages users to engage with their
experiences, fostering a unique blend of
introspection and curiosity about their

romantic lives.

Explering the myriad wonders—and
potential pitfalls—of the initial dating
encounter including social activities,
travel, culture, and cther interesting
topics, FirstDate celebrates successful
connections and quality of li'e,
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FIRSTDATE 2025 LAUNCH CASE STUDY

MY ROLE

"From planning to publishing, | built FirstDate.com into a premium editorial destination: psychology-driven, culturally sharp, and unapologetically bold.”

As Head Copywrriter, [

* Led the conceptual strategy behind FirstDate.com’s editorial identity.

Designed the tone of voice guidelines, positioning FirstDate as bold, intelligent, light yet grounded in psychology.

Researched cultural, psychological, and SEO trends to identify unique angles not covered by competitors.

Built the Q2 and Q3 editorial calendars, creating weekly publishing structures with thematic pillars.

Authored and edited flagship features that served as tone-setters for the brand.
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Healing Is a Journey

Why You Don’t Need to Be *Fully Healed™ to Date Well

You've probably heard it before: "You can't bev anyoae until pou love pourself” It sounds empowering—until it beginsto

feel like a diagnosis. Like if you're not parfectly whole—whatever that means—you're not fit to date.

That narragsve may feel wise at first, but what it does is stall people in place Healing becomes a hurdle, not 1 process
Self-love becomes another box 10 check before rou're “dlowed ™ to try again. And dating’ Thar gets framed as a wst youll fall
unless you're abeady flawless, Here's a better way 1o loog at it healing is a rhythm, not a race. Axd love doesn't sequire

perfectisn—it requires Mrncipation

The “lawed Logic cof “Fix Yourself First”

Sell-help cxlture hax had 2 curious mpact an dating. It's taken the concept of pervosal grouth and made it el like s
prerequisite. Asif, unless you've transcended every insecurity aad unpacked every relationship wound, you're just going to
“attract the wrong people.” But smotional work doesn't happen in a vacuum. Growth isa'’t a sole project. It shows up in how
we respond, how we recover, aad how we re-ergage. Carity ofen comss from connection.

Wiiting to be perfectly healed before entering the dating world is ke waiting to be fluent before vou ever speak a
Language aloud, You lean by doing it—swkwardly, bravely, honestly. Aad that's where dating becomes : space for real
insight, The pesple youre drawn 1o, the situations that irigger you, the things you tolerite or walk awar from—they'reall

part of vour em>tional development, The key is not to show up flawless It’s to show upaware,

Self-Love Isn't a Destinztion

Lets get something straight: self-love isn't 1 finish lne you :ross and suddenly you'se relaticaship-ready. It's more bke a
filter that sharpens over time. Some days it's crystal dear. On otrer days, it's fuzry and wmreliable. That's normal

What matters is how you relate 1o rourselt in the present moment, Can you catch your paterns? Lo you krow the
difference betwren desire and avoidance? Are you in tune with what yoa need—or are rou chasng wha's familiar? Youre

allowed o waunt love while still lesr iy bow w lsold i Dating with sl “Jove meam mavigating those guestivan e twey s,
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Henrk |. Klan
Sowuth African-born Henrik J.

Klijn hac been writing since
childhood when his mother
handed him astack of
notebooks to All with his
stories. Years later, she
admitred it had more 10 do
with beeping him quiet
"because everyone needs a
break, now and then.” After
completing studies in
musicology at Johannesburg's
University of the
Witwatersrand and
Stclicabosch Univeray,
Henric pivoted back to
ereative and writing while
working in Freaburg in

Breisgau, Germany.

As Creative Director (Copy),
Henric delivered concept,
strategy, and creative lor
luxury and lifestyle brands as
divers as Lewi's, DKNY, and
Empono Arman: whie also
working on high-profile
canspuigas fos real estate,
petroleum, foed and beverage
ac well 3¢ phama brande. Ax 3
writes, he hascontribated to
various outleti. includng
Sourced Fact Media,
Cosmopolitan, Men's Health,
The Big Issue, and
consicerable Afrikaans—his
home language—publications

Carrently, Hearik is pursuing
a Masier’s in Journalism and
Sociomltural Ancthrogology ar
Harvard. He 1t authoring a
pre dectoral disscrtation on
the |xam peogle of South
Africa and the rale of
storytelling—old in
resigration attheir imrminent
extindion at the end of the
19th Century—as oral history
and ccllective memorr.

In hisspare time, he atends
musicevents, ranging from
classsaal to jaze and
electronica. Henrik is an avid
wouk dnd & vo acious icader
who ties never to conplain
about Chicage winter:, a city

he has called Fome since 2017,
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LLove Bomb: When “Wow™ Feels Like a Warning

It starts quickly. Faster than you're used 10. You're adored, texred constantly invited 1o sponaneous getawars, showered
with conplimests so intense thry almo«t sound scriptec. It feels like a cnematic whirlwind, except something quietly

scratches at the back of pour misd: Is this genuiae, or iait a sctup?

Widcome ta the griv 2one of modem dating—the ssductive blur between real companibility and love bombng The line
betweea the two isn't just thin, it's engineered t feel invisible. That's what makes it work, But while conpatibility unfdds

over tinee. Jove bombinz is desizned 10 ikip stegs, [t's not love—it's a performarce

And if you're not watching closely, roull confuse intensity for intimacy.

\\l'h.\' [Love anhing Works (Unrtil Tt Doesn't)

The psychaogy is sraightforward: love bombers flood you: senses with praise and presence, bypassing your logic and
preyingon emational availability, It's mee always malicicus, Somvetimes it's insecurity, Scmetimes it's power, But the tactic is

consistent—speoed, satwation, ad sedution,

You'll feel like you've met “the one” before you've even had one fundamental disagreement. But thats the giveaway.
Compatibility thrives ir the small, muniane, redl-life apects—how you argue, how you communicate vhen noone’s
watchirg, and bow aligned your goals ave. Love bombirg skips that completely. It's not shout kaowing vou. It's about
keeping you daizled long enough to stat. And oace the ghitter wears off! Youre left in semething that feels more than just a
little urstable.

(:nmp:uihili(\' Isn't Loud

True compatibility doesn't dways come wripped in Areworks, It's often quister. There's less flash, but more depth, The
peoan shows wr comay.ently, ropecifuly, withous overwhelming youw o demanding « connevton that lsoa's beem buil. yer,

There'sa mutual curiosity that ynfolds saturally, not a forced intimacy within three dates,

You'll recognize compatibil ty in the rhythm, not the rush. In the moments they list:n rather than try to impress. When
wimpone rememhers hew yon ke your coffee, not hecanes it'cramantie, hut hecans they're paving sttention, hat’s pranine

interest Nat charmneoranhy
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Sheuld You Still Ee on Dating Apps If You're Seeing Someone?

Picture this: you're been weeing someone new, it's going well. In fact, realy well. But there's 2 fam liar glow in your
peripberal vidon: your dating apps ar: still buzzing and oh-so temptiag. Welcome to the “plartionship,” modern datirg’s
ambiguous mddie greund berween “Jist hanging out” and “definitely exclusive.” It's exciung, i little confusing, and highly

relatasie—lik: trying to decode the diess code for a party youwant tonail.

Navigatirg this Burred lye isn't st about timing—it's about understanding the iubtle psychological dymamics a1 play

If you're l.v-p NR YOurapps an -nn.{ e Yoy hn'gu\g your }u-ﬂ_ or uv'\:-'v C n~’)|' upn the thrll --"-‘hgll‘ valicanson?

Swipe Science: Way Dating Apps | [ook You In

Lating agps aren’t just digital marchmakery; they e dopamine-fudded games decigned to keep uc eniping. Each new
notifvzation lights up your briin's reward centers, turaing casual interest into an addictive cyde. Even if you genuinelr enjoy
someesne s conpany. the endless potertial maxches can feel irrssistible Neuroscientists highlight this addictive feedbadk loop.
emphasizing why maay dater: feel conflicted about quitting the apps, even when sparks are dearly fly ng elsewhere.
Understanding this baain chemistry can help rou spot whether you re uncertan abowt your cxrrent ccnnection or just
hooked on the rush of new pessabilities
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Yes, Chef!

lanovaticn often simmers alongs de tradkion, and the savvy yet somewhat Inexperienced daters who alsc just hagpen to
be focd-obsesed, are discovering that the pata to nev roman:ze may be paved with a dash of competition anda generous
scrvirg of load Havor. It's tinw to reconsider the tropes of stiff candlcit dinners and awkward small talk over sverpriced
appetzers. For the many seeking an unforgettable firg date, the (mildly compstitive) cooking class scene offersa

gactremomiae gladiatonial arens where culinary prowesse hecamres an ultimate aphrodicar
& &

At the Fpiccn(cr of Culinary Fusion

In the heirt of New York Ciry, where intermationsd coliney traditions colide, couples dive into the world of sushi.
making at accaimed establishments sech as Tiste Buds Kitchan, Pycrure yourself and rour darz, armec with bamboo mats
and rizor-sharp knives, competing tocreate tye perfect maki roll. Nawrally, te stakei are high, the fish fresh and the
potential for i playful wasabs nishap is endless. As voa fumble with amound >f sticky rice and debate the merits of spicy
tuna versus o, you'll find tha: lasghter—and shared dhallenpes—are the secret ingredients to a memeorable evening. k's a lot
like li%e, and tyat is the point

For thoselooking to explore beyand sush,, New York offers a plethora of cooking classes that cater to every culinary
curiodity. At Abigail's Kitchen, you caa master the artof fresh pasta, while at Atelier Sucré, pastry Chet Simon Herfrar offers
work:hops and classes on Frexch pastry makiag. All tyese options provide haads-on cooking experieaces and offer glmpses

into tie city'svery fakric and ‘ood story, making it perfect fora first date that is both experiential and wildly entertaining

Bmlhcrly Love & Cheesesteak Showcowns

Neanwhie, in Philadelphia, the dty of brotherly ove serves up adifferem culinary connection, At Sur Ls Table, for
example, woud-be-couples may face off in an ultiman cheesesteak showdows, Cholces, choboes, ., dors one opt for a
traditonal Philly “whz wit™ or dare to edevate 2 humble sandwach wity artisaral cheese and locally sourced de'i cunts? And as
vou dibate the merits of kaisers va, pretzels ard perfeat the an of the meat flig, youll woon disover that bond: forged over a

hot griddle may just be as sturdy as ores formed over candlelight

B Dhalabala) t o lsnan srama 't Nemsnd » N TP, | T e ae M ol itk 4 wi wrras ' Line ~hae b
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FIRSTDATE 2025 LAUNCH CASE STUDY

RESEARCH & STRATEGY

The challenge was to avoid clichés and create an editorial space that felt like a cultural magazine, not a content farm.
FirstDate.com needed an intelligent, stylish voice that spoke to self-aware daters looking for clarity and a modern perspective.

1. Market Audit

* Analyzed competitor dating blogs (Tinder, Hinge, eHarmony, Cosmopolitan) and found that most leaned on repetitive tropes: “Top 10 First Date Ideas,” “What Your
Star Sign Says About Love,” etc.

* Identified whitespace: no one was speaking with editorial sharpness, mixing psychology, culture, and bold POVs.

2. Audience Research

* Target: Stylish, self-assured, upwardly mobile singles.

* Pain points: Dating fatigue, lack of clarity in relationships, and desire for more intelligent conversation about love.

* Insight: Readers didn't want to be “talked down to. They wanted nuanced, cultural analysis with practical takeaways.
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Bare Minimum? Barely Interested. Futureproof Darting
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Here's Way Daters are Raising the Bar
You've been there. The date’s over, but you're still decoding the sigrals. Wai that a »eal next-date plin or just a polite
maybe? Did they mean it when they said "let’s hang agaia™? [t leads to ore overwhelming question: Why does “efort”

suddenly feel libe a2 high bar?

Maodern darers are done wirh uncerainty, They're over the guessing ganves, the deliyed repies, the “chill” duachment

dressedup as cool, What they want now is inteation, Esergy. Presence. Something that feels deliberate, not defaule,

After years of emotonal bunout from breadcrumbing, ghosting, aad swipe fatigue, peopleare learing to read the signs
carly. Aad the cearest ame? Effcrt.

What Effort Looks Like (And Wkhat It Doesn’t)
Lets recalitrare. For too loag. the dating bar has been an the floor. Responding 1o 5 rext wichin a duy? Appliuse. Aking
a single follow-up queston? Prictically revolutianary, Manning a date that doesy’t involve someone’s couch and Netflix

autoplay? Apparently rare enouzh to merit a group chat recap,

But real effort isn't abowt grandeur. It's aboat consittency. Showing up. Mating thoaghtful slans. Being emotionally
present Choosing a locaition baied on something they mentioned in passing. Reaching out first. Following throagh.

This is the quiet architectwe of intention, [t doesnt need tc be flashy, It jus: needs w be real, And iacreasingly, daters
are not just rais ng their standards—they're expacting others to meet them

Because when effort is missing, it's not ambiguous. It's lowd And the new vandard is listening to what thatsilence ays.
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resigration attheir irminent
extindion at the end of the
19th Century—as oral history
and ccllective memorr.

In hisspare time, he atends
musicevents, ranging from
classuaal to jazr and
electrenica. Henrik is an avid
wouk dmd @ vo acious iceder
who ties never to conplain

about Chicage winter:, a city
he has called Fome since 2017,

Is It Too Soon to Talk About What's Next on a First Date?

There's a delicate element t) early dating conversations——one misstzp, and vou risk soundirg like you're alr=ady
planning joint vacations and meeting their parents before the appetizers hit thetable. Bat here's the thing: dating in 2015 is
more than banter over tocktalls For many of us, time 1s valuable, and we're not here 1o waste it So, the guestion lngers:
When isif too soom to talk about fae futwre on a fint date, and how d> you do it withoe! sending them ranming for the hil's?

Lets be cheir: talking about the future doesa't mean bringing up maeriage or kids within the first ten minutes. But let’s
not pretend the future tin' all that impartant either. Yoao're dating with purpose, and that's a gosd thing. The key is knowing
how 1o ravigate conversations about long-term goals without making itfeel likean interrogation or a premature pitch for
commitment,

The New Rules of Modern Dating; \Vlf_\' 'l'iming Matrers

“Futureproofing is. at its core. not jist a postive trend. but somethng that ae shoud all betaking into our dating kves
— both online ind off," says Emma Hatyorn, rdationship expert for Seking. "Considening the uture seriously, and who you
see by your side— and more im>ortantly, where you se¢ yourself; these ire key considerations vhen wedate wih intenvion.
Your time coulk be spert anywlere, fron building your company, to stvdying a new language, tut you're choosing to spend
it getting to know someone new. Ensurs that their trajectory matches yours— & early & the first date, or even before you
decide to meet xl”

Gone are the days when first dates were strictly about surface-level small talk, Sure, there's still room for pliyful
questions about favorite movies or travel destinations, but todav's daters—especially milennials and Gen Z—ane
increasingly rocused oncompat bility from the get-go,

A 2025 Dunsble swivey reveals that cowcerns abowt e futuie—swh as finasces, pob sexuricy, housiug, and dimate
change—are shaping the way people apyroach dating. An overwhelming 95% o' singles say these uncertainties influence
both their choice of pariner and how they navigate relssondhipi.

Amaong those surveyed, 59% of wonen pricritize emotiona stability in a panner—oursuing someone who s reluabe,

eromnded. and dear shour theirenals | nokine shead. these funirenronfine discissions are hecomine mare immarrans early

stories. Years lter, she
admitred it had more 1o do
with beeping him quiet
"because evertone needs a
break, now and then.” After
completing studies in
musicology at Johannesburg's
University of the
Witwatersrand and
Stellcabosch Univeraiy,
Henric pivoted back to
creative and writing while
working in Freabarg in

Breisgau, Germany.

As Creative Director (Copy),
Henric delivered concepe,
strategy, and areative lor
luxury and lifestyle brands as
divers as Lewi's, DKNY, and
btmpono Armamn whie also
working on high-profile
vanspuigns fos real este,
petrolzum, foed and beverage
a well 3¢ pharma brande. Ax 3
writes, he hascontribated to
various outleti. including
Sourced Fact Media,
Cosmopolitan, Men's Health,
The Eig Issue,and
consicerable Afrikaans—his
home language—publications

Carreatly, Hearik is pursuing
a Masier’s in Journalism and
Sociomltural Anthrogology ar
Harvard. He it authoring a
pre dectoral disscrtation on
the |xam people of Sowth
Africa and the rale of
storytelling—old in
resigration attheir imrminent
extindion at the end of the
19th Century—as oral history
and ccllective memorr.

In hisspare time, he atends
musicevents, ranging from
classucal to jaze and
electronica. Henrik is an avid
wouk dmd @ vo acious ieeder
who ties never to conplain
about Chicage winter:, a city
he has called kome since 2017,
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FIRSTDATE 2025 LAUNCH CASE STUDY

RESEARCH & STRATEGY (CONTINUED)

3. Trend & Academic Research

* Incorporated emerging psychological research on “just talking” relationships, ambiguity in modern commitment, and attachment theory.

* Pulled from wider cultural conversations (NYT Modern Love, The Cut, academic journals) to anchor pieces in real-world relevance.

4. Strategic Pillars

| created four editorial pillars that guided all content:
* Self-awareness & Emotional Clarity (psychology-driven, reflective features)
* Modern Dating Culture (trend analysis, cultural critiques)

* Psychology of Connection (attachment, communication, reciprocity)

* Practical + Playful Guides (light but intelligent dating strategies)
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Historical \\'/alking Tour: (Ihicago

Ia the heirt of the Midwest, where the skyline reaches the heavers, and the sireets buzz with anecdotes, Chicago itands
as a testament to resil ence, innovation, and caltural confluence. For those seking an exceptional first date that transcends
the oedinary ind delvas into history, s guided walking tour through the Windy City's storscd past offars an engaging and
educational way to sp:nd time together. This hour-loag jourrey, bestundertaken in tie soft, amber g ow of ewrly evening, is

a captivating sxploration of Chicaga'chidden geme

Starting Point

CHICAGO WATEE TOWER ~ 806 NORTH M CHIGAN AVENUE

The Chicago Warer Tower is an induring symbol of

G
" 875 North Michigan...

View larger map

N e r
speciil place ia the city’s histoey and tye hearts of its residents The Make @

Chicago's resilience and archiectural hervtage Built in 1849,
this Gothic Revival structure is one of the few buildings that

survived the devastarmp Greax Chicago Fire of 1871, eamning £ 2

Cesigned by arch tect William W. Boyington, the Water

z
=
3
- \ '
Tower was constructed using distinct ve yellowing Lemont . 875 Nowth -
e ; Mchigan Averue

-

ni e Mik

limesione. Itscastle-lke appeirance, complete with turrets and
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Henrik |. Klijn

Sowh African-born Henrik ).
Klijx hac besn writiag cince
chiléhood when his mother
handed hima stack of
notebooks to All with his
stores. Years later, she
admitted it kad morz to do
with keeping him quiet
"because everyone needs a
breik, now ind ther.” After
completing itudies in
muscology it Joharnesburg's
University cf the
Witwatersrand and
Stelienbosch Univenity,
Hermik pivated bach to
creative and writing while
working in *reiburg im

Bresgau, Germany.

As Creative Director (Copy,,
Hermk delivered conceps,
stralegy, and creative for
huxxry and lifestyle brands as
diverse as Levi's, DENY, ani
Empono Aman: while also
working on high-pmo#fle
vangraigas fa real olate,
petroleum, bood and beverage,
ac well ac pharma bande. Aca
writer, he hus contnibuted to
vari>us outlets. incloding
Souced Fact Media
Cosnopolitin, Men's Health,
TheBig Isste, and
conaderable Afrikains—his
home languige—publications.

Currently, Fenrik is pursuirg
a Muster’s in Journalism and
Sockoculturd Anchropologyat
Harvard. Heis authering a
pre doctora disscrtstion on
the [xam peeple of South
Africa and the rale of
storytelling—told ir
resignation it their mminent
extinction a: the end of the

B Dating May 30, 2025

The Subtle Science

l‘\c'.'ding Bndg Language on a First Date

We've all been there: a first date tiat suddenly feels like you've stepped into a higk-stakes poker game—you're both

playirg it coo, but under the wurface, signals ire flying. The key to winning? Learning to read body laaguage.

Forget overanalyzing eve'y word—what »eople sy on a frst date only tells half the story. The red clues? They're in the
flick of an eycbrow, the lean of a showder, the way they position their hands. When you master decoding thes silent fues,
voullknow ezactly wyere you stand—and whkat move to make next. It's like a fun puzze, adding an elemvent cf intrigee and

enterninmen: to your date

Ready to charpen your first-date mstincts? Here'sa short zuide or how to spot umpoken sgns of attraction. disinterest.
and everything in betwveen.

The First 30 Seconds: What An Entrance Says

Nonverbul cwes make up 1 huge part of communication —experts estimate that 55% of communication ks ronverbal,
mean ng body inguage often speaks buder than words, On a first daw, when both people are feeling each otler owt, these
silentsignals can reveal far more than nervouws small nlk evercould, Eefore you even iay “nice to mee: you,” vour datds body
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notebooks to fll with his
stores. Years Later, she
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completing itudies in
muscology it Johannesburg's
University cf the
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Stcllenboack Univenity,
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ereative and writing while
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Bresgau, Germany.

As Creative Director (Copy,,
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The tower's survival of the Great Chicago Fire of 1871 was

nothing short of mirsulous, Ac flames engulfed the cry,

destroying mest structures in their path, the Water Tower

remained starding, becoming 2 beacon of hoge for the city's residents In the sftermath of the fire, it erved a2 rallyisg
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¢  Open posture: Arms uncrossad, shouders back, walking towird you purposefully? They're ferling goad abou: this
date,

* Avoicing eye contact or closed-off stance: If they turely ghince at you or keep theirarms folded, they might be
guardsd or unsure, O they wikh they 3ad staved at home, Now you krow,

At the Table: Attraction vs. Just Being Pohite
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FIRSTDATE 2025 LAUNCH CASE STUDY

THE CREATIVE PROCESS

Building the Editorial Platform

Editorial Calendar Design

* Developed a bi-weekly publishing cadence (Tuesdays & Fridays).
* Designed content flows where each week delivered one trend-driven anchor piece and one lighter, curiosity-driven piece.

* Ensured interlinking across articles to improve SEO and build a coherent reader journey.

Tone of Voice Guidelines

* Sharp, intelligent, bold — but never gimmicky.
* Avoided clichés, Al-detectable phrasing, and overused tropes.

* Modeled tone after premium editorial voices (TIME, The Cut, Myisha Battle's essays).



FIRSTDATE 2025 LAUNCH CASE STUDY

THE CREATIVE PROCESS (CONTINUED)

Launch Features (Q2-Q3)

* Bare Minimum? Barely Interested. Why Daters Are Raising the Bar
* Dating a High Achiever? Here’s How to Keep Up Without Losing Yourself
* Benched! Is It Ever Okay to Sideline Someone You're Dating?

* Selt-Aware, Not Selfish: The New Psychology of Modern Dating

Each piece was structured to deliver:

1. A cultural hook (trend or behavior).
2. A psychological layer (anchored in research).
3. A clear POV (editorial stance).

4. A takeaway (empowering, practical advice).



FIRSTDATE 2025 LAUNCH CASE STUDY

THE BUILD: FROM STRATEGY T0 SYSTEM

Core Editorial Pillars

v

v

Self-Awareness & Emotional Clarity

v

Modern Dating Culture: Aware and Responsive

v

Psychology of Connection, both in terms of subject and brand/user

v

A Practical + Playful Guide to relationships as an SEO feeder to engagement with the seeking.com mother brand

v

Interlinked article pathways for SEO + user flow between FirstDate.com and seeking.com

v

Crafted tone of voice guidelines: sharp, intelligent, bold yet never gimmicky


http://seeking.com
http://FirstDate.com
http://seeking.com

FIRSTDATE 2025 LAUNCH CASE STUDY

IMPACT

Successfully established FirstDate.com as a premium editorial experience distinct from Reflex Media's other brands.

Reinforced brand positioning as intelligent, style-conscious, and psychology-driven.

* Built a sustainable publishing system that could scale into future quarters.

Helped solidify FirstDate’s identity as more than a dating site — but a cultural authority in modern relationships.\


http://FirstDate.com

See further portfolio work at these links:

Creative Overview

https://www.boyoyoboy.com/about

Writing

https://www.boyoyoboy.com/writing

Books

https://www.boyoyoboy.com/the-bushman-susurrus



https://www.boyoyoboy.com/about
https://www.boyoyoboy.com/writing
https://www.boyoyoboy.com/the-bushman-susurrus

